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iRobot | Forward Looking Statements

A Certain statements made in this presentation that are not based on historical information
are forwardlooking statements which are made pursuant to the safe harbor provisions of
the Private Securities Litigation Reform Act of 1995.

A These statements are neither promises nor guarantees, but are subject to a variety of risks
and uncertainties, many of which are beyond our control, which could cause actual results
to differ materially from those contemplated in these forwdmbking statements.

A Investors are cautioned not to place undue reliance on these fonh@king statements,
which speak only as of the date hereof. iRobot Corporation undertakes no obligation to
update or revise the information contained in this presentation, whether as a result of
new information, future events or circumstances or otherwise.

A This presentation contains various rR@&AAP financial measures as defined by SEC
Regulation G, including Adjusted EBITDA, which we define as Earnings Before Interest,
Taxes, Depreciation, Amortization, merger and acquisition experess,cturing
expenses, net intellectual property litigation expensesl noncash stock compensation
expense.The most directly comparable GAAP financial measures and a reconciliation of
the differences between the GAAP financial measures and theGAP financial
measures are posted on the investor relations page of our web site at www.irobot.com.

A For additional disclosure regarding these and other risks faced by iRobot Corporation, see
the disclosure contained in our public filings with the Securities
and Exchange Commission.
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irobot | The Consumer Robot Company
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More than 25 years of global robotiechnology market leadership
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| IRobot Pivots Away from Defense to Focus on Consumer
Market
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Strategic shift to focus on consumer due to fundamental changes in D&S
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iRobot | Unlocking the Future Growth Potential
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Continuous Innovation Drives Sustained
Market Leadership

iRobol

Roomba

2002 2007 2011 2013 2015

Original Series 500 Series 700 Series 800 Series 900 Series
Autonomous vacuuming robot Improved battery life and New cleaningsystem and Debris extractors Wi-Fi connected, iRobot app
with cliff sensors easy scheduling touch screen UX andvSLAMhavigation
Wet Floor Car
o
—
2005 2011 2013 2016
Scooba00 Floor Scrubbing Scoob200 Floor Scrubbing Braava300 Mopping & Sweeping Braavaet Mopping & Sweeping
Autonomous floor mopping robot Discontinued due to shifting demand  Rebranded Mint product acquired Designed for bathrooms and high traffic
capable of cleaning larger spaces to Braavamopping and sweeping from ERnto a global areas, 3 cleaning methods,
sweeping solution consumable pads

Next Growth Opportunities

A

Robotic Lawn Mower Other Connected Home Products Mapping Technologies $§LANIenabling
ConsumetoT

More thanl6é million home robots sold since 2002, each generati
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iRobot |iRobotRoomb& 980

Smart Simple Clean

iAdapt® 2.0 Navigation with The iRobot HOME App lets you Clean The AeroForce™ Cleaning System with Carpet
Visual Localization helps Roomba® and Schedule conveniently—anytime, Boost provides up to 10x the air power* by
seamlessly and efficiently navigate an anywhere* Or just press CLEAN on automatically increasing the performance
entire level of your home, recharging the robot. of the Gen 3 motor on carpet and rugs,

as needed until thejOb is done. *Some features available only through the iRobot® HOME App. where dust and dirt hide.

*Compared to Roomba 600 & 700 Series AeroVac™ Systems

The Power to Change the Way You Clean
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